
Hello 
again*

*or...we are thrilled to meet you!



We’ve got 
history

We’ve spent 2,024 days* as your 
partner in branding, campaigns  
and creativity. 

We’ve been around for 20 years, and 
we love to share the knowledge we’ve 
gained along the way.

We believe in long-term relationships, 
so we’re proud of our 97.4% client 
retention rate.
*approx!
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University of Edinburgh: Annual Review & Strategic Report

We’ve delivered corporate communications designed 
to encapsulate the vibrancy and innovation that 
characterises the University, and deepen engagement 
with a wide range of stakeholders including staff, 
students, industry, donors and government.

We aim to strike the right balance between the 
gravitas of the University’s vision and ambition with 
the dynamism of the student experience it supports.

our strategic goals are excellence in education, research 
and innovation. our three enablers represent what we 
need to realise our goals. our six strategic themes guide 
our approach to achieving these goals. our commitment  
to our strategic Plan is collective and democratic: the entire 
University is responsible for its delivery and achievement. 

We monitor and report on progress against our KPIs and targets annually. We anticipate 
that, over time, the aims and objectives for each of the strategic goals will remain essentially 
the same, with the strategies, KPIs and targets being modified in response to changes  
in our operating environment. 

Unless otherwise stated, the targets run for the life of the strategic Plan. 

Underpinning the University-level strategic Plan are the complementary strategies and 
plans of our various business areas. these provide further detail on how the University 
will implement the strategies set out in this Plan. 

For further information, please refer to the Governance and strategic Planning website:

www.ed.ac.uk/governance-strategic-planning
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Malala Yousafzia accepting her honorary degree at 
the inaugral meeting of the Global Citizenship 

Commission in Edinburgh, with Gordon Brown.

A new Global Justice Academy:  
strengthening international networks
Reflecting the University’s ongoing commitment to internationalisation,  
in 2013 it launched the Global Justice Academy, to explore global justice issues,  
bring people, centres and networks together, and to develop research that  
reflects global justice concerns. 

The Global Justice Academy complements the 
University’s Global Health Academy, combatting  
global health challenges; its Global Development 
Academy, harnessing international development 
teaching, research and partnerships; and its Global 
Environment and Society Academy, responding  
to global environmental challenges.

The need for this newest academy was clear, as its 
Director and Professor of Constitutional Law, Christine 
Bell, explains: “It is not always apparent what justice  
is or how to achieve it, and law appears to work  
within countries rather than globally. But there are 
structural justice issues that we can all see and 
recognise. We don’t always have the answers, and 
these problems require multi-disciplinary solutions. 
So we needed a mutual forum where we can identify 
broad themes and begin to address them.”

These themes cover a vast range of areas, from 
urban justice and the use of cities, to organised crime 
and regional responses to it, and the role of human 
rights in times of conflict. The Academy will address 
what makes a good constitution; whether bankers  
or government should make economic decisions;  
issues of human security and citizenship; and social 
and distributive justice as it seeks to provide an 
intellectual framework to aid a better understanding  
of global issues. 

“We offer a platform where people can get out of  
their disciplinary boxes and think about a global 
justice as opposed to just, for example, criminal 
justice or justice within a particular set of borders,” 
says Professor Bell.

This platform has already enabled the University,  
in 2013, to host the inaugral meeting of the Global 
Citizenship Commission, addressed by education 
activist Malala Yousafzai and led by former Prime 
Minister Gordon Brown, to re-examine the 1948 
Universal Declaration of Human Rights.

While the Academy brings together academics  
from a wide range of subject areas across the 
University – and beyond – there are direct benefits  
for Edinburgh Law School. Head of School Professor 
Lesley McAra, who is a key advocate of the Academy, 
states: “As well as the applied research under way, 

there’s a pedagogical element to the Academy.  
In developing grounded solutions to global problems 
we are able to expand our teaching and evolve our 
postgraduate programmes accordingly.”

That a Global Justice Academy has beeen created  
in Edinburgh is particularly resonant. The city plays 
host to the highest civil and criminal courts in 
Scotland, as well as the administrative source of 
Scottish legislature. These factors combine to offer 
law students unique outreach opportunities. 

In developing grounded solutions  
to global problems we are able to 
expand our teaching and evolve our 
postgraduate programmes accordingly.

The Law School’s Senior Teaching Fellow Rebecca 
MacKenzie, who last year won the Principal’s Medal 
for her outstanding contribution to the School and  
the wider community, has been pivotal in creating 
some of these opportunities in her role as Pro Bono 
Coordinator. The School’s evolving portfolio of pro 
bono services includes the Free Legal Advice Centre 
(FLAC) and the Child Advocacy Project. 

FLAC, run by students completing either their 
Diploma in Professional Legal Practice or a masters’ 
degree programme, is a service for members of the 
public. Supervised by volunteer solicitors, students 
give advice on a wide range of issues including family 
and child law, debt management and landlord/tenant 
disputes, and work closely with external organisations 
including Shelter Scotland, the Citizen’s Advice Bureau, 
Edinburgh & Lothian Regional Equality Council, 
Scottish Women’s Aid and Victim Support Scotland. 

Ms MacKenzie explains: “This provides students  
with a great opportunity to get involved with the 
community and, because qualified solicitors oversee 
everything, their connections with the profession are 
strengthened. Internship opportunities can arise and 
their employability is greatly increased.” 

Graduate Alan Innes, now a trainee solicitor working 
in commercial property, advised a client on the 
financial implications of divorce while completing  

his Diploma in 2012-13. Mr Innes says: “It was very 
useful to have the opportunity to interview a real client 
and it gave me more confidence about meeting 
clients in practice. Researching an area I had not 
chosen to specialise in was particularly beneficial  
as it broadened the versatility needed as a lawyer.” 

Another former student, Lottie Flood, who took on  
a contract law case with a complicated background  
of defamation and harassment, comments: “It was 
valuable to learn how to manage a case, involving 
research and communication within strict deadlines.” 
Ms Flood, also now a trainee solicitor, adds: “I’m 
actively looking for opportunities to be involved in  
pro bono work and, once qualified, I intend to offer 
assistance to FLAC myself.” 

The Child Advocacy Project, which works in conjunction 
with the Scottish Child Law Centre (SCLC), offers 
graduate LLB students the opportunity to take on 
real-life cases, supporting children caught up in 
family conflicts. Students are trained by the SCLC 
and Law School staff to listen to children in vulnerable 
situations and again benefit from being supervised by 
– and making connections with – qualified solicitors.

Edinburgh’s historic status as a civic university  
makes current community engagement all the  
more significant. As Professor McAra points out:  
“The University is a force for social good and social 
transformation and has the resources to make 
changes for the better, improving lives outside the 
University, and influencing policy development in 
terms of services and support for the local community 
as well as internationally. We want our students to 
have the best possible experience and education.  
At the same time we strive not to lose sight of our 
civic obligations to the community in which we  
are located. We view global justice as beginning  
at home.”

We want our students to have  
the best possible experience and 
education. At the same time we  
strive not to lose sight of our civic 
obligations to the community. 

Professor Lesley McAra 
Head of Edinburgh Law School

Useful links
www.globaljusticeacademy.ed.ac.uk

www.freelegaladvice.ed.ac.uk

Watch the video of education campaigner  
Malala Yousafzai (pictured here) receiving her  
honorary degree of Master of Arts at the University: 
youtu.be/TL_OPBI0ZvY
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We know 
what you 
mean!

We take the time to stand in your 
shoes, your audience’s shoes (and 
anyone else’s shoes we feel are 
important!) to see the world from  
yours and their point of view. 

With 8 years’ experience working 
with you lovely lot, we are personally 
invested in seeing you succeed. 

We like going that extra mile to 
provide you with an outcome above 
and beyond what you were hoping for. 
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Our programmes

Quick links

Entry requirements
How to apply
Funding opportunities

Join the conversation

PostgradMedVet@Edin 
Sep 18

It's not always plain sailing 
moving to a new country. New 
PhD blogger Katherine is up 
and running now however! 
http://theviewofgeorg-
esquare.wordpress.com/ 

Term & conditions Privacy & cookies Website accessibility Freedom of Information Publication Scheme

Unless explicitly stated otherwise, all material is copyright © The University of Edinburgh 2014.

Schools and departments

Research degrees
Online degrees
Taught degrees

Being innovative is what we are known for and what we continue to strive for. 
Discover how Edinburgh is helping to turn the global genetic revolution into 
reality. Genetics up close

University of Edinburgh: College of Medicine and 
Veterinary Medicine, Recruitment Campaign

The College needed to provide a compelling 
proposition to attract high calibre applications 
in their competitive marketplace. Emperor 
undertook research to understand the most 
attractive benefits to build a campaign that 
would speak personally to prospects and 
stand out in relevant channels. All this and a 
coordinated experience from click-through 
to landing page, social media and beyond. 
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We love a 
game plan

At Emperor we consider and plan  
the full decision journey, ensuring 
we guide your customer effectively 
through the process and deliver  
you the results you’re looking for.

Our team are on hand to support you, 
to anticipate and solve any potential 
issues, and to ensure the smooth 
running of your project. 
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University of Edinburgh Business School: Recruitment Campaign 

Each year the University of Edinburgh Business School  
looks to attract students from across the globe. Insights 
from research and year-on-year feedback informed the 
development of messaging, supporting proof points and 
active calls to action – to deliver lead generation and better 
quality prospects through a comprehensive digital campaign.
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Heriot-Watt University: Alumni Magazine 

The University were looking to expand their 
alumni readership to potential donors by 
creating a magazine that is interesting to the 
eye whilst not being overcrowded, giving pages 
space to breath with a professional finish.

Heriot-Watt University: In Conversation Autumn 2015 19

Theodore Gazis
Heriot-Watt student 
School of Engineering  
& Physical Sciences

During the summer of 2014 I was  
privileged enough to partake in an Opwall 
biodiversity expedition to the Peruvian 
Amazon where surveys are being 
performed to assess the impact of global 
warming on the Amazonian seasonal 
floods, a naturally occurring phenomenon.

With such a wide array of surveys to choose  
from, every day was unique. I would wake up  
at the first light of dawn and cruise gently on  
one of the auxiliary boats down the river  
counting wading birds or macaws. Or I would  
set off into the forest to spot monkeys or set  
animal traps for the big animals, like peccaries  
and jaguars that were, thankfully, too shy to  
show face when we were stomping about. 

I owe the Annual Fund a great deal  
for helping make this dream a reality.  
Thank you, from the bottom of my heart.

Heriot Watt University  
Medieval Society

Heriot Watt Medieval Society  
has benefitted greatly since  
receiving our award from the  
Annual Fund. Having been voted 
society of the year 2013 we felt  
we were in a position where we  
could expand our group in a  
number of ways to offer more  
to potential new members. 

During term-time the Medieval Society 
practice medieval combat and craft in  
a safe way within the University grounds  
twice a week. During the summer months  
we attend large shows all over the UK  
with other re-enactment groups. The  
Annual Fund allowed us to invest in an 
authentic medieval tent for us to use in  
our displays and equipment for us to use  
for cooking. The medieval tent has had  
a massive impact on our display, giving  
us a base to show our own personal  
equipment as well as doubling up as  
sleeping quarters at fully authentic  

events like the 700th Anniversary of 
Bannockburn re-enactment which we 
were lucky enough to participate in. 

We are hopeful that with our new  
equipment we are able to develop and  
expand our society more, creating the  
best environment possible for all who  
wish to be part of us.

Dr David McKay
Postdoctoral Fellow,  
University of St-Andrews 

During my first year as a PhD student, 
back in 2008, the Alumni Fund helped 
in funding me to attend WATOC in 
Sydney, Australia. As a theoretical 
chemistry conference this helped me 
understand the theory I was applying 
and how it fitted into the huge  
array of methods out there. 

At the time I was excited to present my  
first poster (which cited my first paper!)  
and choose between nearly 300 lectures to 
attend. Since then I have completed my PhD 
– the understanding of the context of my  
work greatly helped in the viva – and I am 
now in my third postdoctoral position,  
having published 20 papers applying 
theoretical chemistry methods to real- 
world chemical problems. 

Now, in my current post-doc I’m using  
different methods, different software and  
asking different questions to any of my  
previous experience, but behind that lies  
the consistent theme of the basic theory 
behind each new method and its context 
in the field. Understanding this has  
helped make me learn quickly and  
obtain valuable scientific insight.

 “Having been voted 
society of the year 2013 
we felt we were in a 
position where we could 
expand our group in  
a number of ways to  
offer more to potential 
new members.”

Heriot-Watt University: In Conversation Autumn 201518

Annual 
Heriot-Watt’s Annual Fund (previously  
called the Alumni Fund) celebrates its  
20th anniversary in 2015. 

With your help, we’ve raised well over  
£900,000, every penny of which has gone  
on to support some great causes.  
From travel bursaries to helping student  
societies grow, the money is used to  
improve the student experience here.

We caught up with some  
previous recipients...

If you would like to give to Heriot-Watt’s  
Annual Fund, you can do so easily and  
securely online now by visiting:  

www.alumni.hw.ac.uk/ 
Support-Heriot-Watt 

Fund

Distinctly Global 

The magazine for alumni and 
friends of Heriot-Watt University

Jean Brodie and Rebus  
wouldn’t get on

Rankin  
on Spark

Bill Lumsden
Glenmorangie’s Head of  
Distilling & Whisky Creation  
on sending Ardberg up to the 
International Space Station.

Page 24

WWF
Five Questions on the 
environment and international 
corruption with UK Chief 
Executive David Nussbaum.

Page 20

Academic Research
The latest research and 
developments, from preventing 
ocean acidification to researching 
a cure for diabetes. 

Page 12

Autumn 2015

www.hw.ac.uk
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Trinity College, Cambridge: Identity, Printed 
Communications and Website

Trinity College has a wealth of history and a formidable 
reputation for academic excellence. However, the 
College had no consistent brand system to express 
its unique experience and far-reaching significance. 
There was increasing need to be more accessible to 
all those with the necessary aptitude and aspiration, 
and present this esteemed institution in a style fitting 
of its reputation. Emperor created a brand framework 
to bring consistency, easier management and a new 
contemporary look to this venerable institution.  
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We love to 
see ideas 
take flight

We work collaboratively to help you 
bring ideas to fruition giving you 
the support, insight and strategic 
direction to make the right decisions 
and to know what happens next.

We like to help you build and grow 
your brand in a truthful and ownable 
way, maximising its effectiveness and 
supporting your ambitions.

Whatever the medium, from 
packaging to prospectuses, Emperor’s 
commitment to delivering great ideas 
in a relevant, audience-specific and 
powerful way never falters.
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University of Edinburgh: Retail Catering Product Launch

As a city university, lunch time competition lies on every 
corner. Emperor brought together and humanised 
the University’s cafes with strong graphics and 
friendly messaging that is relatable and light hearted. 
The result is a vibrant and fun unified brand that 
promotes the catering offering in an engaging way. 

+44 (0)131 220 7990       1918 emperordesign.co.uk/whats-going-on/UoE
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University of Edinburgh 
Business School: Interior 
Environmental Design

Through a considered 
use of materials, scale 
and positioning the 
Business School brand 
was applied throughout 
their contemporary 
and historic buildings 
to create a feeling of 
ownership and belonging 
within the spaces.
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We make 
it happen 
together

Taking a collaborative approach  
is fundamental to the way we work. 

We like to listen, not tell. Roll up  
our sleeves and get stuck in. 

We like to be an extension of your 
team – an extra helping hand to  
make everything that little bit simpler.
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OUR  
BRAND

OUR TONE OF VOICE

This is how we express ourselves through 
language. It’s driven by our values and 
provides a framework for how we talk to  
our audiences, dialling different qualities  
up and down as necessary. Our language is:

Informing and 
insightful with  

an inventive  
spark and an 

uplifting 
outlook.

 
 
Welcome to

Informing  
and insightful 
Is: knowledgeable, charismatic,   
 respected, supportive

Is not:  patronising, academic, cocky

An inventive  
spark
Is:  imaginative, inspiring,  
 pioneering, surprising

Is not:  abstract, flowery, quirky

An uplifting 
outlook
Is:  bright, positive,  

communicative, empowering

Is not: flippant, indifferent, disrespectful

OUR VISUAL IDENTITY

Our visual identity consists of our master 
identity, colour palette, typefaces, graphic  
and photographic styling. 

OUR STRAPLINE

We exist to inspire  
and encourage people  
to reach their potential.  
Our extensive range of facilities, 
services and expertise get people 
moving so they can play, train  
or perform, whether they are  
a performance athlete or just  
want to try something new.

If you have any queries,  
talk to us...

Your marketing team

Our brand is built out of a handful of key 
ingredients. They define who we are, what 
we believe, how we look and how we sound. 
When these elements come together they 
create a platform for all communications.

OUR PROMISE

This sits at the heart of our brand. It is 
our purpose and what defines us as a 
business, highlighting the benefit we 
deliver to our members.

We inspire awe through our 
leading reputation, people, 
facilities and services, 
promoting a culture of 
performance and wellbeing 
with lifelong impact for all.

OUR ESSENCE

This is the heart and 
soul of our brand. 

Our essence is the 
one constant across 

the brand and should 
clarify what is unique 

in a concise and 
memorable way.

Be inspired 
for life

OUR VALUES

Our values are what we believe in. They drive 
our decisions and affect our behaviour so it’s 
important that we all stand by them. They unite 
us as an organisation and form the basis of 
our messages.

Enabling Excellence
Being an expert in your field is a consistent 
effort and one that should be nurtured, 
supported and valued. From our users to 
our staff, we enable people to excel through 
coaching and a strong commitment to 
personal development. Whatever their area 
of expertise, our people are the best of the 
best and we make sure they stay that way by 
giving them all the encouragement they need.

We do this by providing continuous 
improvement and teamwork.

Open to All
We are committed to making our extensive 
services and facilities accessible to all, 
offering membership options to suit everyone, 
with an open armed invitation that makes 
people feel welcome. We treat everyone as an 
individual, fairly and with respect and enable 
our members and users to get a huge sense 
of enjoyment and satisfaction out of their own 
unique experience. With a large, vibrant and  
diverse community and a broad spectrum  
of abilities and interest levels, the door is 
open to everyone.

We do this by being welcoming, fair and equal.

Inspiring  
Positive Change
An inspiring environment  
with state-of-the-art facilities,  
high performance athletes  
and a world-class reputation.  
This is a place where personal  
achievement is encouraged  
and supported, whether you’re  
a weekly visitor or an elite athlete. 
Befitting of world-class sportsmen 
and women, but accessible for 
everyone who wants to try new 
things, pursue personal goals and 
enhance their overall wellbeing.

We do this by being professional, 
supportive and quality assured.

OUR COMMITMENT

To be fair and 
consistent, offering  
real value, with  
openness and  
equality for all.

OUR PERSONALITY

This is how we express ourselves visually.  
Our personality is built from a limited set  

of attributes and should be unique,  
authentic and consistent.

Spirited with a sense of 
independent freedom

Vibrant and free there is a sense  
of adventure and discovery that  

invites people to get involved.

Alive and 
full of energy

Active with plenty of  
movement and momentum. 

Cutting edge; clean, 
considered and crafted
A leader and innovator, inspired by high 
performance, our brand design should  

be intelligent to reflect our skills and  
commitment to pushing the boundaries.

Anything is Possible
We believe that there is no ceiling, that 
possibility is everywhere and that doors can 
be opened for ourselves and for our users. 
With unparalleled innovations in preventative 
medicine and performance sports, a series  
of firsts in training and facilities and an 
original and creative approach, we keep 
pushing the boundaries. And we help our 
users exceed their own limits by encouraging 
anyone and everyone to enjoy getting and 
staying fit or aspiring to podium success. 

We do this by being innovative and aspirational.

University of Edinburgh  
Sport and Exercise: Rebrand

We worked closely with UoE’s  
Centre for Sport and Exercise 
to rename and rebrand their 
industry-leading offer. We 
showcased the breadth of sporting 
possibilities, accessible to all, 
through surprising photographic 
interactions, we captured the 
possibilities for change, community 
and personal development.  
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Emperor and Heriot-Watt 
University were awarded Gold  
for Best Postgraduate Prospectus 
at the Heist Awards.

Our work with Edinburgh 
First won a Design Business 
Association, Design Effectiveness 
Award for Best Rebrand.

Recent results from the current 
recruitment campaign executed 
in partnership with the University 
of Edinburgh Business School, 
show close to a 20% increase in 
deposits compared to the number 
of students enrolled on the 
Postgraduate programmes  
(MSc and MBA) last year.

We don’t 
do it for a 
pat on the 
back, but...
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Heriot-Watt University: Post-Graduate Prospectus 

We captured the real post-graduate 
experience at Heriot-Watt through profiling 
academics and their specialist subjects 
to reflect the innovation and progressive 
achievements happening everyday and 
inviting prospective students to take part.

8 9Postgraduate Programmes Experts Making an Impact

An interdisciplinary project at Heriot-Watt 
University is pioneering a 3D stem cell printing 
technique that could drastically cut animal testing 
and get life-saving medicines to market faster.  
It’s just one of the exciting bodies of research  
led by Dr Will Shu of the School of Engineering  
and Physical Sciences.

Q: How is Heriot-Watt leading the way in stem cell research? 

A: We work in the mechanical engineering discipline but our research 
is related to biomedical applications. Earlier this year, we unveiled  
a specialised 3D printing process that has the potential to speed up 
drug development and reduce reliance on animal testing. Using live 
human stem cells grown in laboratory conditions, tissues and larger 
structures can be printed layer by layer. Working closely with a  
leading stem cell company, Roslin Cellab, we are developing the 
technology further to create miniature human liver tissues for 
animal-free drug testing.

Elsewhere, our microfluidics expertise has put Heriot-Watt at the 
centre of a pioneering international stem cell research collaboration. 
As part of the Scottish Universities/Stanford University (SU2P) 
programme, we’re working with leading scientists from Stanford 
University and the University of St Andrews to examine how  
stem cells grow and divide and how they change shape to form 
different types of tissue.

Q: How is your work today influencing tomorrow’s world? 

A: As far as we know, our Biomedical Microengineering group was 
the first to create 3D printed embryonic cell cultures, which are more 
delicate than most, and the valve-based printing technique we’ve 
developed here at Heriot-Watt is generating growing interest 
internationally. Drug testing currently requires large numbers of 
experimental animals yet is often inconclusive. Our technique will let 
scientists create more accurate human tissue models for in vitro drug 
development and toxicity testing. 

We envisage the SU2P project resulting in equally significant medical 
breakthroughs in the regeneration of damaged tissue, which would 
allow us to repair conditions caused by heart attacks as well as spinal 
cord and brain injuries brought on by stroke or Parkinson’s disease.

Q: Why is international collaboration important to your work?

A: Heriot-Watt research contributes to the global agenda,  
and the Scottish-Californian connection lets us share knowledge  
with other world-class centres of research. We bring to the table 
advances in microfluidics, while St Andrews offers skills in microscopic 
laser surgery and image analysis computer software and Stanford 
contributes expertise in stem cell science, regenerative medicine  
and optical instrumentation design. Together we can make a  
greater impact. 

Q: How has working with industry made an impact  
on your work?

A: There’s a worldwide organ shortage crisis at the moment.  
Using our technology, we are hoping to produce viable,  
purpose-built 3D organs for medical transplant patients,  
eliminating the need for organ donation and immune suppression, 
and the risk of organ rejection. We have a very close and productive 
relationship with Roslin Cellab. By combining our engineering tools 
with their stem cell expertise we are able to develop this technology 
very rapidly.

If you are interested in tackling tomorrow’s problems using 
interdisciplinary approaches and working very closely with 
industry, then Heriot-Watt is the place for you.

Discover more about the School of 
Engineering and Physical Sciences: 
www.postgraduate.hw.ac.uk/eps

  There’s a worldwide organ shortage crisis at the moment.  
Using our technology, we are hoping to produce viable,  
purpose-built 3D organs for medical transplant patients. 

Dr Will Shu Pioneering 3D stem cell
medical advances

Experts making an impact

Want to know more? Watch Will’s video 
interview:
www.postgraduate.hw.ac.uk

Main Brochure_v8.indd   8-9 05/08/2013   15:59

7School of Life Sciences

Make an impact, study with us: www.postgraduate.hw.ac.uk/sls

6 Psychology

Taught 
Programmes

MSc/Diploma/Certificate 

Applied Psychology  

Overview 
This programme is designed for people with  
a first degree in psychology, or in any social 
science, science or humanities discipline that 
included some introductory psychology.  
The programme focuses entirely on applied 
psychology, reflecting the distinctive practical 
emphasis of the subject at Heriot-Watt,  
and trains students to apply knowledge 
of psychological theory and evidence to 
solving real-world problems. Assessment 
is by coursework and examinations.

For the MSc, students study eight taught 
courses and undertake a research project.  
Diploma students take eight taught courses 
only; Certificate students select four.  
Courses are chosen from a range that covers 
applications of psychology in leadership,  
the management of change, education, 
public health, consumer behaviour and 
marketing, product design, provision for  
an ageing population, and abnormal 
development. A course in research methods  
is also offered. Some courses are available  
in Distance Learning format, and 
the programme may be followed 
through a mixture of this route 
with attendance on campus.

Patrick Green 
p.r.green@hw.ac.uk
+44 (0) 131 451 3734

Maarten Milders 
m.milders@hw.ac.uk
+44 (0) 131 451 8365

MSc/Diploma/Certificate 

Business Psychology 

(Also available in Dubai  
and by Distance Learning) 

Overview 
The programme is aimed at people already in, 
or aspiring towards, a career in any business 
setting. It provides detailed understanding  
of all those aspects of psychology relevant to 
the workplace. The programme format allows 
a generous amount of time to complete  
the degree. MSc students take all the courses 
below; Diploma students take all the courses 
except the project; and Certificate students 
can select any four courses, with the 
exception of the project.

Students may also take individual courses on 
a continuing professional development basis, 
leading to a letter of confirmation. 

Completion of a lower qualification  
(e.g. Certificate) leads to programme credit 
for higher qualifications (e.g. Diploma). 
Assessment is by coursework and 
examination, which focuses throughout on 
applying the material to business practice. 
Diploma/MSc students must hold an Honours 
Degree. Applicants without an Honours 
Degree, but with a background in business 
experience, may be admitted to the 
Certificate programme. If successful,  
they may continue their studies to  
Diploma and MSc level.

Core Courses 
• Social and Organisational Change
• Psychology of Coaching
• Consumer and Economic Psychology
• Consumer Ergonomics
• Organisational Culture
• Leadership
• Diversity
• Research Methods
• Business-Related Research Project

Sue Cowan 
s.cowan@hw.ac.uk
+44 (0) 131 451 3735

MSc/Diploma/Certificate 

Engineering Psychology 
with Ergonomics 
(Also by Distance Learning)

Overview 
The objective of the programme is to  
consider the human in systems from a 
physical, cognitive and organisational 
perspective. A key feature is the strong 
relationship between theory and practice. 
Engineering Psychology is an applied science 
and the programme translates theoretical 
knowledge on human capabilities and 
limitations into actionable, credible means 
to inform design and best practice, in a wide 
variety of domains. MSc students take all the 
courses below, plus two optional courses and 
a research project; Diploma students take all 
the courses except the project; and Certificate 
students select four from the core courses. 
Students may also take individual courses 
on a continuing professional development 
basis, leading to a letter of confirmation. 

Completion of a lower qualification  
(e.g. Certificate) leads to programme  
credit for higher qualifications (e.g. Diploma). 
Assessment is by coursework and 
examination, which focuses throughout on 
applying the material to your own experience. 
Diploma/MSc students must hold a 2:2 
Honours degree or higher. Applicants with 
background business experience may be 
admitted (initially) to the Certificate.  
If successful, they may continue their  
studies to Diploma and MSc level. 

Core Courses 
• Consumer Ergonomics
• People and the Physical Work Environment
• Social and Organisational Change
• Research Methods
• Human Factors Methods
• Learning from Disasters

Terry Lansdown 
t.lansdown@hw.ac.uk
+44 (0)131 451 8246

Make an impact, study with us: 
www.postgraduate.hw.ac.uk/sls

Psychology  

@hwpsych

SLS_v8.indd   6-7 05/08/2013   16:06

Making a difference 
in the real world
Harina Amer Kamzah 

12 13School of Engineering  
and Physical Sciences

Institute of Chemical Sciences

Q: Tell us about your current job. 

A: I started my PhD studies at the University of Bath in March 2013.  
My current project focuses on the development of a relatively new 
class of porous materials known as metal-organic frameworks (MOFs). 
This project involves the synthesis and characterisation of chemical 
compounds and it spans from organic to inorganic chemistry. 

Q: How is the work you do influencing tomorrow’s world? 

A: Recently, there has been an urge to reduce carbon dioxide emission 
in the atmosphere as this gas contributes largely to global warming. 
Future applications of MOFs include carbon dioxide storage and 
separation. For my PhD project, I am also investigating new ways  
to increase carbon dioxide adsorption capabilities in MOFs. I aim  
to contribute the skills and knowledge that I will have gained upon 
the completion of my PhD studies by engaging in the research 
industry. My ultimate goal is to contribute greatly to the  
advancement of humanity.

Q: What was your experience of doing a postgraduate degree 
at Heriot-Watt University? 

A: I completed my Masters degree at Heriot-Watt University  
in September 2012 and I must say that it was a rewarding  
experience. Some of the taught modules were well-structured  
and the assignments were designed to stimulate our interest in that 
particular topic rather than solely preparing us for the examinations. 
Apart from the university studies, I have had the opportunity to  
meet new people from different backgrounds as there were a  
huge number of international students studying at Heriot-Watt,  
which to me was a good experience. 

Q: Do you think your Heriot-Watt postgraduate experience 
gave you an edge in your chosen field and why?

A: Definitely yes. I never thought of pursuing a PhD until I started  
my Masters research project. I really enjoyed it and I must say that  
the experience helped me a lot in identifying the kind of job that  
I would like to engage in in the near future.

Q: What advice would you give to a PG student considering 
embarking on their journey of a lifetime at Heriot-Watt? 

A: Embarking on a postgraduate degree at Heriot-Watt requires 
self-discipline and dedication. Students will be well-equipped with  
the support they need and the rest will depend on the student  
him/herself. My advice is to have a balanced life – study smart,  
enjoy student life, open up and make new friends!

Graduate 
Profile

Your Career 
Opportunities
A PhD from the Institute of Chemical 
Sciences (ICS) opens up a wide range 
of career opportunities; post-doctoral 
research positions in academic labs and 
teaching being the most popular initial 
destinations.

Recent graduates with expertise in 
synthetic, materials and polymer 
chemistry have found positions in 
large multinationals (Johnson Matthey, 
Sasol and Baker Hughes) in the UK and 
internationally, as well as with a range 
of SMEs.

Harina Amer Kamzah 
MSc in Materials for Sustainable  
and Renewable Energies

  I aim to contribute the skills and knowledge 
that I will have gained upon the completion of  
my PhD studies by engaging in the research 
industry. My ultimate goal is to contribute 
greatly to the advancement of  humanity. 

Find out more about  
our graduates, visit: 
www.hw.ac.uk/eps-graduates

Name: 
Harina Amer Kamzah

Company: 
University of Bath

Role: 
PhD Student in Chemistry

Key Fact: 
Harina graduated from the MSc Materials 
for Sustainable and Renewable Energies 
programme in 2012. She is currently 
undergoing her PhD studies at the 
University of Bath.
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Speaking to the world
on issues that matter
Realise your potential 
If you’re looking for a dynamic, high-quality university for your 
postgraduate studies Heriot-Watt offers a superb environment.  
We have excellent facilities, highly rated teaching and world-
leading research activity which together provide an exceptional 
learning and teaching experience. As part of a bright, committed 
and imaginative community of postgraduates you will have the 
opportunity to realise your potential by gaining the knowledge 
and skills you need to achieve your career aspirations. 

Get in touch

/heriotwattuni

@heriotwattuni   

�  www.postgraduate.hw.ac.uk

�  enquiries@hw.ac.uk

�  +44 (0) 131 449 5111

Contribute to the issues that matter
Heriot-Watt is world renowned for conducting research which is 
relevant to business and industry. Studying with us will bring you into 
contact with leading researchers who are working on some of the 
most important areas for twenty-first century society. As part of our 
community you will benefit from an environment focused on making 
a real and lasting contribution to the issues that matter, and discover 
opportunities to make your own impact.

 Heriot-Watt has offered me diversity and 
interdisciplinary opportunities that have really  
made a difference. Initially I studied Robotics and 
Cybertronics, through which I sampled mechanical, 
electrical and computer engineering as well. Since 
graduating I’ve worked with the mechanical 
engineering department on microfluidics and 
microengineering projects and am now studying for 
my PhD in the world of  biomechanics. The range  
of  skills and knowledge I achieved here has  
allowed me to think of  interdisciplinary solutions  
to problems which, without this experience, I would  
not have realised. 

Paul Scanlan, BEng (Hons) Robotics and Cybertronics
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Edinburgh First: Rebrand

The University of Edinburgh 
looked to develop a brand for the 
commercial arm that manages 
its venues, accommodation and 
catering services. The aim was 
to build an audience-driven 
communication strategy and 
scheme to clearly articulate the 
breadth of the Edinburgh First offer.

+44 (0)131 220 7990       3130 emperordesign.co.uk/whats-going-on/UoE



Your 
friends at 
Emperor 

Susannah Gerner
Client Director
susannah.gerner@emperordesign.co.uk 

Fiona Burnett
Creative Brand Consultant
fiona.burnett@emperordesign.co.uk 

Jennie Robertson
Senior Account Manager
jennie.robertson@emperordesign.co.uk

Claire Macalister Hall
Account Executive
claire.macalister-hall@emperordesign.co.uk

 Emma Cathcart
Senior Designer 
emma.cathcart@emperordesign.co.uk
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4th Floor, Charlotte House
2 South Charlotte Street
Edinburgh 
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+44 (0)131 220 7990
emperordesign.co.uk

Also at: 
 
Zetland House
5-25 Scrutton Street
London
EC2A 4HJ
+44 (0)20 7729 909

 
 
Crosby Court
28 George Street
Birmingham 
B3 1QG
+44 (0)121 262 3834

Office 501
Block B, Business Village
Deira, Dubai 
PO Box 123885, UAE
+971 (0)56 150 8292
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