
Culture 
Club

The latest in a series  
of events to explore  
the importance of brand 
and culture in driving 
business success.

27th February 2020

Albatross & Arnold,  
New Ct St,  
Manchester M3 3AN

Drinks served from 5pm

Presentations start at 5.30pm 
with a close at 6.30pm

Evening drinks and the 
opportunity to socialise | 
and network will follow.

E M P E R O R &  Q 5 P R E S E N T
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The holy trinity; 
business, brand and 
culture strategy.
Having a unique culture that people 
talk about is no longer the domain of 
clever tech start-ups, Google or 
Airbnb. It’s for every business. All 
stakeholder groups; investors, 
customers, suppliers, partners and 
employees all have a vested interest 
in how companies do business.

Culture has never been more under the 
spotlight as businesses that put culture 
first reap the commercial benefits. But 
who’s it for, what’s the benefit, what’s the 
link with the brand, what’s the impact on 
performance etc.

In this power hour of presentations and 
panel discussion we will examine how and 
why to put culture first, the challenges, 
measurement and governance. And; how 
culture is connected with brand and 
strategy to truly differentiate.

We will also provide you with inspiration 
around what businesses are doing to 
foster culture, take advantage of the 
benefits a strong culture brings, meet 
legislative requirements and the build 
brand reputation and perception.  

Panel

Sheila Fitzsimons 
Consultant, Q5  Partners 

2020 is arguably the year of culture.
The importance of ‘the way we do 
things around here’ is being 
recognised as a key driver for 
growth. And changes to UK 
legislation now requires businesses 
to report on purpose, culture and 
employee engagement.
Business leaders are grappling with how to assess and define culture and 
how to tell the story in a meaningful way both internally and externally.
In the latest instalment of our successful series, we will give insights 
into what is required, how business, brand and culture strategy align, 
and examples of how companies are shaping their narrative  
and culture.

Darryl Mead
Head of Employee Experience

Carrie Westwell  
Director of People and 
Culture, Peel L&P 

Darryl Mead
Head of Employee 
Experience, Emperor

Helen O’Brien, 
Creative Director, Emperor 

Keith Taylor
Head of Brand, Emperor

We activate behaviour to drive your success;
providing your people with a purpose to truly
believe in, reasons to belong and thrive, and
relevant, meaningful communications that they
can truly connect with.



The need to communicate effectively 
has never been greater; so we help our 
clients connect and engage with their 
stakeholders and audiences to achieve 
great things. 
Emperor is here to turn ambition into 
success through the power of clear, 
confident and consistent 
communications.
Let’s talk about your great ambitions.

emperor.works

LONDON
Zetland House
5–25 Scrutton Street
London  
EC2A 4HJ
+44 (0)20 7729 9090

EDINBURGH
4th Floor
Charlotte House
2 South Charlotte Street
Edinburgh EH2 4AW
+44 (0)131 220 7990

BIRMINGHAM
Crosby Court
28 George Street
Birmingham  
B3 1QG
+44 (0)121 262 3830

BICESTER
St Edburg’s Hall
Priory Road
Bicester
Oxfordshire OX26 6BL
+44 (0)1869 324111

MANCHESTER
Studio 47
47 Newton Street
Northern Quarter
Manchester M1 1FT
+44 (0)161 236 0013

DUBAI
Office 1601, 48 Burj Gate
Sheikh Zayed Road
P.O. Box 127872 
Dubai, UAE
+971 (0)56 150 8292

R E G I S T E R

This event is open to brand, internal 
comms, company secretarial, finance, 
marketing and corp comms professionals. 
It is a complimentary event by invitation 
only, but you are welcome to share with  
or bring your colleagues.  

To accept your place or request further 
information, please email Molly McKinnel 
at molly.mckinnel@emperor.works.

A B O U T U S


