The
Communications

Paradox

Balancing clarity,
compliance

and credibility \i\ Our 2026 AIM & SmallCap
reporting insights



AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Reporting is
becoming a

balancing act.

Investors want clarity. Regulators
demand compliance. Employees seek
purpose. Al is accelerating content
creation while trust becomes harder
to earn and protect.

This year’s research explores how
AIM and SmallCap companies are
balancing these competing demands
while maintaining credibility and
consistency across their reporting
and broader communications.
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AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Our research
sample

We reviewed the reporting
suites of 50 AIM 100 and
SmallCap reporters across
10 sectors. We |looked not
only at the Annual Reports
but across the reporting suite
more broadly - including
sustainability reporting and
digital channels.
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AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

The future of reporting:
Our guiding principles

Foster Convey Demonstrate Power

robust with digital
oversight and

accountability

joined-up a clear and
thinking compelling
equity story

Drive
engagement
with all
audiences

@ Optimise for Al
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AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Key findings from our AIM sample

36%

Communicate an integrated
strategy or clearly show
alignment between their
corporate and sustainability
strategies

20%

DO NOT have a clearly
articulated sustainability strategy
with clear focus areas/priorities

24%

Have had their
decarbonisation targets
validated by the SBTi

607%

Include case studies to evidence
strategic progress

24%

Disclose specific targets and/or
objectives with time horizons
beyond the year ahead

607%

Describe in detail how the
company is using innovation,
technology and/or Al to
remain relevant

56%

Include risk
management content
specific to the year

28%

Link principal
risks to strategy
(2020: 29%)

36%

Clearly outline Board
activities/focus areas

16%

Produce an Online Annual Report

52%

Have a dedicated
sustainability page/hub
online that is signposted
as a ‘top-level’ menu item

12%

Announce their report release
on LinkedIn with engaging
elements like quotes,
animation or video

52%

Adopt a landscape format

144

Average overall
page count

16%

Publish one or more

reports alongside the Annual
Report e.g. ESG databook,
Sustainability Report
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AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Key findings from our SmallCap sample

44%

Communicate an integrated
strategy or clearly show
alignment between their
corporate and sustainability
strategies

32%

DO NOT have a clearly

articulated sustainability strategy

with clear focus areas/priorities

28%

Have had their
decarbonisation targets
validated by the SBTi

44%

Include case studies to evidence
strategic progress

24%

Disclose specific targets and/or
objectives with time horizons
beyond the year ahead

647%

Describe in detail how the
company is using innovation,
technology and/or Al to
remain relevant

12%

Include risk
management content
specific to the year

647%

Link principal
risks to strategy
(FTSE 350: 66%)

647%

Clearly outline Board
activities/focus areas

12%

Produce an Online Annual Report
(FTSE 350: 62%)

56%

Have a dedicated
sustainability page/hub
online that is signposted
as a ‘top-level’ menu item

16%

Announce their report release
on LinkedIn with engaging
elements like quotes,
animation or video

48%

Adopt a landscape format

187

Average overall
page count
(FTSE 350: 248)

20%

Publish one or more

reports alongside the Annual
Report e.g. ESG databook,
Sustainability Report
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01

Foster
joined-up thinking

Ensure sustainability reporting is relevant by
focusing on material issues and clearly connecting
them to your sustainability and corporate strategy,
and key risks and opportunities to demonstrate
long-term value creation.

s)dom-1o19d wid

Josocdwe

‘pantasay SIYBIY ||V “Joladwil @ uo bWl ||y

=



AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Foster
joined-up
thinking

Key takeaways

Demonstrate its relevance to the business

by articulating how sustainability is
aligned or integrated into the broader
corporate strategy and supports
long-term value creation.

FOSTER JOINED-UP THINKING

36%

AIM 100 SmallCap

credibly explain the
link/correlation between
separate strategies

Identify the most material ESG issues
for the business and clearly align your
sustainability strategy and reporting
to those issues.

20%

AlM 100 SmallCap

of companies who have performed
a materiality assessment link their
material issues to their articulated
sustainability strategy

Include clear, data-driven sustainability
targets and milestones supported by
transparent progress reporting to add
credibility to the disclosures.

32%

AIM 100 SmallCap
(50% in 2025)

set out specific sustainability-
related targets/objectives

s)Jom-1o1ad wa

Josocdwe

‘pantasay SIYBIY ||V “Josadwi3 @ uo WOl ||y



01 FOSTER JOINED-UP THINKING

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS
C d 'bl V¥V Company: M.P. Evans (AIM)
re I y FTSE Industry: Consumer Staples
[ ]
explq I n the M.P. Evans include ‘Responsibility’ as a pillar of their strategy,
: whilst their ESG framework ‘shapes’ their responsible approach,
I I nk between clearly and simply highlighting the link between the two.

strategies
12%

AIM 100 SmallCap
(10% in 2025) (20% of FTSE 350)

syJom-1o1ad ws

Our ESG framework Sustainability in action

have a fully integrated strategy
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https://d1jgvns6wxbcsj.cloudfront.net/app/uploads/2026/03/25_03_25-annual-report.pdf

01 FOSTER JOINED-UP THINKING

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

V¥V Company: Midwich Group (AIM)

[ ) [ )
U Se materlq I Ity FTSE Industry: Industrials
to Contextuq I ise Midwich provide a clear overview of the materiality assessment process

and findings, mapping issues against importance to shareholders rather

syJom-1o1ad ws

imqut and Iay than broader stakeholders.
[ J
fou ndqt Io n S 36 Midwich Group plo Annual rop et and financial stataments 203 Ouerview  StratepicRepart  Govamance  Financlal Statoments  StatutoryInformation O

Materiality assessment and
Risk heatmap - materiality survey output

o our sustainability strategy Maximise
We conducted a full Current risk assessments taking account of current mitigations Energy management
o environmental, social and

governance (L" ES G'} materiali 1.}' ®Environmental ®Social ® Governance

AIM 100 SmallCap gssessment for the Grou E ancge aximise

(43% in 2025) (88% of FTSE 350) onoua that the resutewers || o 2 o

impartial and truly reflective of
g the key sustainability-related (@)
repO rted th| ng co nd UCted challenges that our business and

o o the wider AV industry face.
a material Ity assessment

Mitigate

@ Product securit

Monitor Mitigate
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https://midwichgroupplc.com/media/kvgbkxfa/midwich-group-plc-annual-report-and-financial-statements-2025.pdf

01 FOSTER JOINED-UP THINKING

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

V¥V Company: Central Asia Metals (AIM)

Leve rage FTSE Industry: Basic Materials
1 I M Central Asia Metals clearly outline each pillar of their sustainability strategy,

materlq Ity to which is supported by a chart showing alignment of their pillars to material topics.
[ ]
INncredse

- e SUSTAINABILITY SUSTAINABILITY CONTINUED
Cred I bl I Ity Of Emmmmw e ol gt e et o o Our material topics
your strategy e i

60%

AIM 100 SmallCap
(24% in 2025) (75% of FTSE 350)

syJom-1o1ad ws

of materiality assessments
were double materiality
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Highest priority High priority
Db WRSEE and ¢

1]
2 Ty
© oo
(4]
(5]

‘pantasay SIYBIY ||V “Josadwi3 @ uopwioLul ||y



https://www.centralasiametals.com/

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Back up your
strategy with
tangible
targets/
objectives

32%

AIM 100 SmallCap
(50% in 2025)

report progress against
sustainability targets/objectives

01 FOSTER JOINED-UP THINKING

V¥ Company: Essentra (SmallCap)
FTSE Industry: Industrials

Essentra produce a concise summary table of the five pillars of their
sustainability strategy which includes focus and targets, progress,
status and a highlight, before a more detailed page on each of the pillars.

ENVIRONMEMTAL, SOCIAL AND GOVERNANCE

Our E5G strategy

58

Qur customers
Our targets

Increcsing the number
of products introduced
with sustainahility
criteria.

Our progress

1,662

products introduced

in 2025

Product governance
8,698 '
products in total
UNSDGs
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https://www.essentracomponents.com/en-gb

01 FOSTER JOINED-UP THINKING

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

V¥ Company: Pharos Energy (SmallCap)

que tranition FTSE Industry: Energy
pla ns Cleq r a nd Pharos provide a simple overview of their pathway with interim

targets and milestones, supported by a clear overview of

syJom-1o1ad ws

meq n i ngfu I decarbonisation levers differing across geographies.

24%

Our ongoing commitment

AIM 100 SmallCap to Net Zero
(20% Iin 2025) Reducing our How we are
climate impacts reaching our target
include a net Zero trqnsition OUR NET A'p“;‘)m_echsﬁloreducing laci:linghard-tu-abats Es;r:\i;anextoun\ock
pathway in the Annual Report ZERO ROADMAP

280/ Imp\emen‘\mq uuvstl"a(egy On.lr?ckloachlleveour\nlerim(argeLs. )
(o) | RTINS
AIM 100 SmallCap | i -

(62% of FTSE 350)

of net zero transition pathways set
out clear milestones/targets along
the way and progress to date
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https://www.pharos.energy/media/1lfppa0o/pharos-annual-report-accounts-2025-web.pdf

02

Convey a clear and
compelling equity story

With intense competition for capital, and with investor
expectations continuing to increase, companies must
communicate clear and compelling equity stories which
articulate how they are differentiated and strategically
well placed to capitalise on growth opportunities.
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AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Convey a
clear and
compelling
equity story

Key takeaways

CONVEY A CLEAR AND COMPELLING EQUITY STORY

Strengthen credibility with focused, connected

strategy disclosures, outlining forward-looking
ambitions and targets, and reporting clearly on
progress.

28%

AIM 100 SmallCap
(20% in 2025)

report against a forward-looking strategy
with time horizons beyond the year ahead

Enhance the relevance of the market overview
by providing greater insight into the company’s
response to key trends and opportunities and
explain how these underpin/align to the
business model and strategic priorities.

60%

AIM 100 SmallCap

include a market review section
supported by data

Elevate the investment case to provide a
succinct, decision-useful anchor for the equity
story. Incorporate supporting proof points and
greater transparency around capital allocation.

60%

AlM 100 SmallCap

include a standalone investment
case section

Use effective storytelling to build confidence in
the company’s long-term value proposition:
develop a clear narrative, highlight growth
drivers, such as innovation and Al, and spotlight
key stakeholders to demonstrate core strengths.

44%

AIM 100 SmallCap
(63% in 2025)

include case studies to evidence
strategic progress
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AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Establish
targets with
clear and
measurable
time horizons

24%

AIM 100 SmallCap
(15% in 2025)

disclose specific targets and/or
objectives with time horizons
beyond the year ahead

02 CONVEY A CLEAR AND COMPELLING EQUITY STORY

V¥V Company: On the Beach (SmallCap)
FTSE Industry: Consumer Discretionary

On the Beach outline their Medium Term Ambition, driven
by five key performance indicators.

2 onithe Beach Group pic Annual Repart and Accounts 2025

Chief Executive Officer review continued

We have announced a stretching
Medium Term Ambition.

Sl ] @ ) Medium Term Ambition driven by 5 KPIs

We announced our highly stretching
Medium Term Ambition in December
2024: to achieve a Total Transaction
Value of £2.5bn, EBITDA of £100m, and
Adjusted Profit Before Tax of £85m by (ST MTA: 40%
FY29 (the ‘Medium Term Ambition’ or

‘MTA). These goals represent a near

tripling of adjusted PBT from FY24 and

FY25: 37k pax
n MTA: 300k pax
remain our central strategic focus through
to FY29. o
urchase
Our strategic pillars — stickiness, choice, n frequency™
peace of mind and scale and automation
Repeat FY25 bookings: +7% YOY
a customers* MTA bookings CAGR: +11%
customers, in year purchase frequency,
customers departing from the Republic New
of Ireland, and Group EBITDA margin. We T
are measuring the success of our strategy

by our progress against these KPls.

Operating FY25: 34%

£ o

— are integral to achieving OTB's MTA.
We are annually targeting five KPlIs to
deliver the MTA: new customers, repeat

UK Beach & Expansion

1
= / f,fb,vriﬂ“, Medium Term Ambition
P

Shaun Morton Group TTV Group EBITDA Group PBT Adjusted basic EPS

Chief Executive Officer

£2.5bn £100m £85m 387p
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https://www.onthebeachgroupplc.com/~/media/Files/O/On-The-Beach/investor-docs/results-and-presentations/annual-report-and-accounts-for-the-year-ended-30-september-2025.pdf

02 CONVEY A CLEAR AND COMPELLING EQUITY STORY

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS
- bt V¥V Company: Henry Boot (SmallCap)

EffeCt |Ve|y I In k FTSE Industry: Real Estate

st rqtegy Henry Boot link reporting elements to their strategy throughout the report.

throughout the

re po rt Our integrated strategy

syJom-1o1ad ws

Strategy
o=

P — Togenarate s ROCE [ GrowHallam Land's [p— Grow Stoneteidge
- amployed to gsoam f§ oft0-16% plstsles portiolo vakis Homas houss ssles

£500m 10-18% 3,500 pa .£200m £150m €600 units

The group set a medium term strategy in 2021to grow the size of the business
through a 40% increase in capital employed to over £500m and a targeted
focus on three key markets: Industrial and Logistics (I&L), residential, and urban
development, while maintaining ROCE within a 10-15% range.

oda abeieng

Loaking
P

£446m 3,957 £33m £120m 185
I | [ L

000090000000000

[

soumINGS

4 8% O i ™ Q &

AIM 100 SmallCap G TR @R

:
3
g

0000000 0000000 000600 000000 0000 000000 000
000 ooo

: : [ =TT
link strategy disclosures to other

elements of their reporting (e.g.
KPIs, risks, Board activities)

Strategy

o8 RPRURIG

<=

Koy N 208t e o o g o Northern C tone Roundiabl
Our integrated strategy i Login areitp orthern Cornerstone Roundtable

Our success depends on strong collaborative relationships with our
commercial partners. We work hard to be perceived as a partner
of choice across our key markets and invest our resources and
expertise in high-impact partnerships to deliver some of the UK's
most sustainable placemaking for our customers.
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https://www.henryboot.co.uk/media/qlhercoe/32783-henry-boot-ar2025-interactive.pdf?sid=8u1zrznd9uo1777475717348&uid=gspuzfkbeck1777475717348

02 CONVEY A CLEAR AND COMPELLING EQUITY STORY

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

V¥ Company: Luceco (SmallCap)

Present q FTSE Industry: Industrials
mq rket revi eW Luceco provide a market overview featuring strong feature pages,

the key impacts of market drivers, and how they are responding to them.

syJom-1o1ad ws

that outlines
the company’s
response

LUCECO s« Structural Opportunities From Electrification continue

The UK's pathway to net zero requires
large-scale electrification of both
household energy and transport.

UK consumer electricity usage as a proportion of total

48% . R

AIM 100 SmallCap
LUCECO s« Our Attractive Markets

9 . . 0, . . .
include a market review section ; ngmfn::cmc ]omm.l,ln!,lg,n We operate in attractive markets, that are being shaped by key trends.
that describes key trends and : : N ' > ;

e y N | L A .. 0
opportunities, and how a company , ; 1 ‘

: Electrification and Technology, Investment in‘the Regulatory

the Energy Transition connectivity and control built environment change

is responding to them

Oriver Driver

» Find us online
Tofind out more or to keep
up-to-date with current
visit s at lucecopic.com
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https://www.lucecoplc.com/wp-content/uploads/2026/04/Luceco-PLC-Full-Year-2025-Report-2.pdf

02 CONVEY A CLEAR AND COMPELLING EQUITY STORY

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Include an
investment case

V¥ Company: Personal Group (AIM)
FTSE Industry: Financials

Personal Group support each ‘Why invest’ pillar
with data points and links to further information.

syJom-1o1ad ws

substantiated
with metrics

32%

AIM 100 SmallCap

include an investment
case with supportive metrics

Personal Group Holdings Plc | Annual Report and Accounts 2025

Why invest in Personal Group

A PURPOSE-LED AND PROFITABLE BUSINESS, WITH THE
RIGHT OFFERING AND STRATEGY FOR TovAf'S woRLD

Large addressable
market

- Employers face unprecedented
pressures from sickness absence,
)

R ¥ A 2 [
Highly relevant
offering

+ Oursimple, affordable cash
plans provide financial support
for while ini

retention and cost-of-li

challenges, driving sustained
demand for employee protection,
benefits and engagement solutions.

+ Budget constrains mean HR teams
are unable to offer expensive
insurance solutions, creating
demand for simpler,
lower-cost alternatives.

accessible for employers with
limited budgets.

+ Hapiis an award winning benefits
platform designed for today's
workforce, including deskless and
frontline employees, supporting
engagement and visibility.

+ Ourofferings are easy to

s under-|
of insurance and benefits across
the UK's 10.5 million deskless and
frontline employees, providing a
long runway for growth.

UK addressable
employee market

10.5m

n See our Market Overview | Page 12

and deliver strong
customer outcomes, reflected

in our sales conversion ratios and
high retention rates.

Insurance Retention
Rate

81.7%

(2024: 81.8%)

. See our CEO Statement | Page 16

Differentiated model
with defensible
competitive moat

+ We are the only provider delivering
insurance through a face-to-face
sales model, providing a compelling
differentiating factor.

+ Trusted by blue chip business such
as Royal Mail and DHL to be their
representatives on the ground
with employees.

+ Well-known, widely liked brand,
providing a fantastic basis on which
to grow our customer base.

Group Annual Recurring
Revenue (ARR)

£48.6m

(2024: £43.4m)

Seeour Strategy | Page 8

Strategic Report Governance Financial Statements

ib4' =

a - A
Strong financial
position

+ Highly cash-generative, profitable
and debt-free balance sheet
provides resilience and flexibility.

+ Recurring revenue streams
continue to grow across both
Insurance, Benefits and Pay &
Reward, providing good visibility
for the year ahead.

+ Enhanced dividend policy reflects
confidence in cash generation,
and the ability to further invest
in the business and explore
M&A opportunities.

Cash generated from
operations

£9.9m

(2024: £11.4m)

n See our CFO Statement | Page 24

Long-term ambition
with clear execution
roadmap

+ We have the building blocks to
deliver our 2030 ambitions: >£100m
revenue, £30m EBITDA and >£20m
SaaS ARR.

+ We have four clear strategic
priorities which build on our
simplified and strengthened
business model: adoption,
expansion, partnering & innovation.

« Successful delivery is evidenced
by our continued growth across
revenues, profitability and
recurring revenue.

Employees available for F2F
insurance presentations

402,000

(2024:398,000)

See our Ambition | Page 7

ANl
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https://content.hapi.co.uk/hubfs/Personal%20Group%20Holdings%20Plc%20Annual%20Report%202025.pdf

02 CONVEY A CLEAR AND COMPELLING EQUITY STORY

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Include a
description of
the capital
allocation
framework

V¥V Company: Somero (AIM)
FTSE Industry: Industrials

syJom-1o1ad ws

Somero present a capital allocation and M&A
ramework alongside the investment case.

19 STRHTEGIE REPORT SOMERD ETERPRISES, N ANUAL REPORT 2 AECRUNTS 2025 STRATEGIC REPORT

CAPITAL ALLOCATION AND M&A FRAMEWORK INVESTMENT CASE

OUR INVESTMENT CASE IS BASED ON SIX
[ . __ CORE STRENGTHS

This year demonstrated the resilience of Somero’s
business model. Our team continues to execute with -
discipline; protecting margins, preserving cash, and 5 o

> continuing to invest strategically to generate long-term {
1 60/ L = = value creation for our investors. H H ‘ ” ”” MHMIMMHMMHH.

CAPITAL ALLOCATION M&A FRAMEWORK 1 INDUSTRY LEADER N ©) MARKET LEADING POSITION
AIM 100 SmallCap

INTRODUCING CUSTOMER-
DRIVEN, TECHNOLOGICALLY s e e o
ADVANCED NEw PRUDUCTS complex commercial placements with extensive track record

of Golden Trowel Awards for laser screeded floors won using a
Engaged experienced advisor to reinforc s discipline,
e e orce process dscipine, Our compeitive advantage is layered. We lead with innovation

Somero Laser Screed®.
H H H H Potential leverage of Up o 2.0x net dabt to EBITDA, targeted outre d opportunity assessment
hiaghlight their capital Potantleverogs of g et o pportunty ass e prtece sohncloey. W desien prodcts diocly aound Wil doleratalycxpaing coverag o sevea b rangs
o Market outreach and opportunity assessment underway, e el e e ey vt men ey of contractors and jobsite requirements.
Reduce debt when appropriate enabling selective and financially disciplined execution
allocation framework

1 MAINTAIN A STRONG BALANCE SHEET FRAMEWORK & ACTIVITY

Relain sufficient cash for operations and sirategic Established a disciplined M&A framewark aligned with strategic
nitiatives, sshion for unexpected priorities to accelerate our strategic roadmap
merket conditions

training and service that extends well beyond the initial sale

INVEST IN THE BUSINESS FINANCIAL CRITERIA

craments Resenue TOTAL SOLUTIONS PROVIDER SKILLED MANAGEMENT
RO G G Somer s s of et el ore TEAM WITH EXTENSIVE
i o o ceretive Free Cash Flow parts & senvice, and product and consulttive support to

Hortcgond sptg ire Damsezel INDUSTRY EXPERIENCE

Innvation and productivity enhancements Our leadership team brings decades of deep industry and
operational experience. CFO Enzo LiCausi has spent over
seven years as a trusted business partner within the Company.

Accelerate growth through targeted organic
2 nt

Commercial expansion and excelience

EVP of Sales Howard Hohmann contributes 28 years with
Somero and prior hands-on experie

STRATEGIC ACQUISITIONS STRATEGIC FILTERS contractor, our CEQ Tim Averkamp

Pursue value-accretive M& vance the strategy Technology/Capability Expansion expertise in industrial manufacturing,

and drive lon value o " PortfolioPraduct Enhancement
Focus on acquisitions that build on the core

Recurring Revenue
and expand the total addressable market &

Revenue Diversification

e VA Fmenerk S S— ATTRACTIVE GLOBAL
Geographic & Market (TAM) Expansion
GROWTH OPPORTUNITY

STRONG AND CONSISTENT
FINANCIAL PERFORMANCE

Somero has built a global brand with customers in 90+ Gross margins are supported by a premiurn brand and flexible

RETURN CAPITALTO SHAREHOLDERS countries, underpinnad by four decades of continual cost structure.

Ordinary dividend payout of 50% of adjusted net nnovation

Our variable cost structure enables us to remain profitable

ution from employee equity
programs!
istic share repurchasest

ect 0 angoing Board approval.

through economic cycles.
Maintained strong cash generation which funds organic growth.

significant return capital to shareholders
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https://investors.somero.com/~/media/Files/S/Somero-IR/documents/2025/annual-report-2025.pdf

02 CONVEY A CLEAR AND COMPELLING EQUITY STORY

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

V¥V Company: Mears Group (SmallCap)

U Se Ca Se FTSE Industry: Real Estate
StUd ies to Mears Group include strategy in action case studies

throughout their report, featuring people testimonials.

syJom-1o1ad ws

evidence
progress

44%

AIM 100 SmallCap

Championing colleague
voice in the boardroom

include case studies to showcase

strategic progress
e sucy: erviogion Chices imitns | Casa sty Ak Accommodaton snd Support Contract AASC)

Strengthening our compliance '*’v Connecting service users with
offer through the acquisition o/of local communities through sport
of Pennington Choices Limited
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https://www.mearsgroup.co.uk/media/jc1hix2m/mears-group-plc-annual-report-and-accounts-2025.pdf

02 CONVEY A CLEAR AND COMPELLING EQUITY STORY

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS
H * h I e ht V¥V Company: M&C Saatchi (AIM)
Ig Ig FTSE Industry: Consumer Discretionary
o
d rlve rs of M&C Saatchi include two pages on their global Al philosophy,
f h highlighting their overall approach to Al as a business and the opportunities it presen

syJom-1o1ad ws

OUR GLOBAL Al PHILOSOPHY

6 4% ITS PEOPLE, NOT TECHNOLOGY, WHO CHANGE CULTURE

We use artificial intelligence (Al) to augment human creativity, scale bold ideas, and create content that matters. We want to make better, more
culturally resonant work, not just more work. And to go further, faster, for our clients while being deliberately careful and curious in our approach.

AIM 100 SmallCap OUR A PRINGIPLES

These principles guide how we use Al across the Group. They are here to protect our people, clients, audiences, and creative integrity.
Alis revolutionising our industry, not replacing it.

describe in detail how the
company is using innovation,
technology and/or Al to
remain relevant

1. CREATIVITY & INNOVATION 5.DATAPRIVACY

FRTEE = Oilﬂ AIADOPTION AND OPPORTUNITIES ACROSS

THE CREATIVE PROCESS

Artificial intelligence (Al) is a transformative

tool, i when adapted to facili DATA Al g, is of huge amnunl:a(duﬂourawlﬂenu
4. HUMAN OVERSIGHT creative solutions. This adaptation is needed Wnalghts, which Intumallow the return 3
to maximise the benefits that Al can provide or moke uthor outcomes-based assosements.
. The Group has is-own in-houss data sgency, Fluency, within our Consulfing Specialism, Data s contralised
across the creative process. Alongside our core and democrafised via our Inteligenc Insight feam who work across the Group - providing insigha info

Al

inour ietary Al-p d tool, 3 brands, markots Marecver, our Index 100, uses multiple
the Cultural Power Index, we are partnering ¢ . giving billions
with the highest-profile Al developers in the
world to ensure we are positioned at the
forefront of Al tool emergence without : IDEATION Y i
excessive associated costs. 2 Al tools generate fast mock-ups and alternative versions at speed.
tools designed for faster dea

before 8

campaign as well s later fo measure fhe outcome of client campaigns.

d ingenuity,

We see five areas where Al is making an - development, peedup.

impact in our industry (see right). Al presents EXECUTION toautomat: brovide digi

an opportunity for the Group through both our translate instantly.

Al Policy and 5“"5;:“9"' adaption ':‘h'f"v e partnar wih the bast in the business, such as the global giant Adobe, for task autamation and
with our model time saving, Parterships such: Al

and portfolio of Specialisms, allows us to o consfant tment; development,

successfully navigate areas where Al can

beperceivedasa

templates, and

i Altools have changed the game in production: there is now less reliance on
onpage 43 traditional production with Al-generated ads.
The Group does nat have production capabilty, which has alowed us fo leapfrog nfo digital production
at minimal cost to provide production services via Al tools.
The automaton of media buying is growing, reducing the need for intermediaries.
Alis now leading this i based activity, which has
historically been a cash cow for peers.
T o
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https://www.mcsaatchiplc.com/~/media/Files/M/mc-saatchi/documents/result-centre/2025/annual-report-and-accounts-2025.pdf

Demonstrate robust
oversight and accountability

Transparent governance disclosures help stakeholders understand
how the Board oversees strategy, risks and performance.

Clear evidence of accountability and active oversight strengthen
credibility, support informed decision-making and enhance trust
in the organisation's long-term resilience.

s)Jom-1o1ad wa
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AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Demonstrate
robust
oversight and
accountability

Key takeaways

DEMONSTRATE ROBUST OVERSIGHT AND ACCOUNTABILITY

Strengthen trust in organisational resilience
by providing greater transparency around risk
management: explain changes to risk profile,
emerging risks and how risk appetite informs
decision-making.

72%

AIM 100 SmallCap
(35% in 2023)

include risk management
content specific to the year

Provide meaningful insight, not only into Board
activities, but their outcomes. This demonstrates
accountability and helps stakeholders
understand how Board decisions influence
strategy and support long-term performance.

647%

AIM 100 SmallCap
(18% in 2020)

clearly outline Board activities/focus
areas

Ensure governance reporting keeps pace with
emerging issues. Clearly explain Board oversight
and skills to address topics such as Al,

risk management and internal controls,
demonstrating preparedness for future
opportunities and challenges.

40%

AlM 100 SmallCap

mention Al in the
governance report

s)Jom-1o1ad wa
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O3 DEMONSTRATE ROBUST OVERSIGHT AND ACCOUNTABILITY

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

° V¥V Company: Renew Holdings (AIM)
Add ﬂCh ness FTSE Industry: Industrials

to riSk Renew Holdings explain changes to risk management during the year.

syJom-1o1ad ws

In addition to linking to strategy, principal risks disclosures include risk

[ ]
repo rtl ng tolerance, responsibility for oversight and outline opportunities.

Risk management

o
60 (o) Disciplined risk management

The Group's approach to risk tolerance reflects a measured strategy designed
to foster sustainable growth while effectively managing uncertaintios across
business structure

AIM 100 SmallCap
(18% in 2025)

identify specific emerging risks

b
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https://www.renewholdings.com/media/i1fjwy4z/renew-holdings-plc-annual-report-and-accounts-2025.pdf#page=78

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Connect risk
reporting to
strategy

647%

AIM 100 SmallCap
(29% in 2020) (66% of FTSE 350)

link principal risks to strategy

O3 DEMONSTRATE ROBUST OVERSIGHT AND ACCOUNTABILITY

V¥ Company: CAB Payments (SmallCap)
FTSE Industry: Financials

CAB Payments’ risk reporting opens with meaningful commentary from the

Chief Risk Officer on developments during the year. A helpful visual outlines

the components of the Group’s risk framework, and how they contribute to business
strategy and objectives.

Commentary includes the approach to emerging risks and preparedness for Provision 29.

CAB Poyments Moidings pic Fnoncial
Anouot Report ond Accounes 2025 Suotegic Re port Gavermance Stotements Appendix

Risk Management

Risk Management continued

Strengthening risk management Our approach to R
and resilience

Chief Risk Officer’s Statement

syJom-1o1ad ws
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https://www.crownagentsbank.com/wp-content/uploads/2026/03/CAB-Payments-Holdings-plc-Annual-Report-31Dec25.pdf#page=45

O3 DEMONSTRATE ROBUST OVERSIGHT AND ACCOUNTABILITY

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS
H e h I ® ht V¥ Company: Reach (SmallCap)
Ig Ig FTSE Industry: Consumer Discretionary

ownership q nd Reach use a visual device to provide an overview of risk appetite

S and link to strategy for each principal risk. Along with risk owner,
qcccu ntq bl I Ity risk appetite is also integrated within the principal risks table.

[ ] [ ]

for principal ==

[ ) I Our principal risks and uncertainties

syJom-1o1ad ws

36%

AIM 100 SmallCap
(46% of FTSE 350)

identify risk owners
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https://www.reachplc.com/content/dam/reach/corporate/images/ar-2025-update-images/2025-Annual-Report.pdf.downloadasset.pdf#page=50

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Evolve reporting
of Board
activities and
outcomes

16%

AIM 100 SmallCap
(52% of FTSE 350)

disclose the outcomes
of Board activities

O3 DEMONSTRATE ROBUST OVERSIGHT AND ACCOUNTABILITY

V¥ Company: Henry Boot (SmallCap)
FTSE Industry: Real Estate

Henry Boot was the only company in our sample that reported
meaningfully on the outcomes of activities beyond Section

172 or Board evaluation processes.

Corporate governance report

Corporate governance report

Our

syJom-1o1ad ws
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https://www.henryboot.co.uk/media/qlhercoe/32783-henry-boot-ar2025-interactive.pdf?sid=8u1zrznd9uo1777475717348&uid=gspuzfkbeck1777475717348#page=106

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Evidence Board
Al skills and
oversight

40%
AIM 100 SmallCap

mention Al in
the governance report

O3 DEMONSTRATE ROBUST OVERSIGHT AND ACCOUNTABILITY

V¥ Company: YouGov (AIM)
FTSE Industry: Consumer Discretionary

Al is mentioned in the Board’s skills matrix, and formation of a New
Technologies Strategy Committee is highlighted in Section 172 disclosures.

Board of Directors §$172 Statement

continued

Stakaholders 172 considarations Msttor for discussion

| Laursch of the Mew T o Ve

[—

(al=lila]

Committee membership Committee membership

N N Board skills matrix

Appointment to the Board Appointment to the Board Board composition as at October 2025
ebruary 2023 February 2023

This matrix shows the Board's expertise as at the date of this report across ten areas that are of strategic importance to
YouGov's business. The below skills matrix shows the results of self-evaluation carried out between July and October 2025

-]

Research, data analytics and TMT sector

[

New technologies including Al

@

Strategy development

@

Finance and capital markets

£}

Corporate governance

Corporate transactions, transformation, and change management

@

‘pantasay SIYBIY ||V “Josadwi3 @ uopwioLul ||y

People, talent and sustainability

«©

International business

@

Risk management

£

Brand and marketing

£

YouGov ple Annual Report & Accounts 2025

syJom-1o1ad ws



https://corporate.yougov.com/investors/financial-reports/

04

Power with digital

Al search tools are increasingly surfacing information directly,
reducing the need to visit corporate websites, but they can
sometimes struggle to interpret content buried in PDFs. It is
therefore increasingly important to leverage reporting content for
specific audience needs on your website.

>
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AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Power
with digital

Key takeaways

Create an Online Annual Review
that provides a digital overview

of performance during the year,

to engage human audiences and
improve discoverability by Al.

POWER WITH DIGITAL

12%

AIM 100 SmallCap
(18% in 2025)

produce an Online Annual
Report

Repurpose content for the broader
website, making use of a range of

formats to enhance the user experience.

For example, video content to drive
authenticity and Al-friendly formats
such as transcripts and FAQs.

80%

AlM 100 SmallCap
(40% in 2025)

include similar/repurposed
content from their Annual Report
on their corporate website

Make use of LinkedIn and other social
channels to promote and drive ongoing
engagement with your annual

report content.

32%

AIM 100 SmallCap
(22% in 2025)

announce the release of their
Annual Report on LinkedIn

s)Jom-1o1ad wa
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04 POWER WITH DIGITAL

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Create an
embedded
Online Annual

V¥V Company: SThree (SmallCap)
FTSE Industry: Industrials

SThree's embedded OAR features a Chair's Statement, strategy and performance highlights,
key financial and ESG metrics, and responsible business case studies, presented through
an interactive digital experience.

syJom-1o1ad ws

Review at
the heart of
your digital

CEO's
statement
ecosystem —
L]
I OO/O Our year in Our strategy
numbers' e
R L -

AIM 100 SmallCap

of Online Annual Reports
are embedded into the
wider corporate website

Beyond
recruitment

Mt

£68m

20
25

Chair’s Responsible
statement business

‘
“")0‘
s —
; e
: e 3
i

Going further to achieve
customer service
excellence.

Josocdwe

‘pantasay SIYBIY ||V “Josadwi3 @ uopwioLul ||y


https://www.sthree.com/annual-report-2025/

04 POWER WITH DIGITAL

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS
V¥ Company: Midwich Group (AIM)

Repurpose FTSE Industry: Industrials
Co nte nt from Midwich Group repurpose Annual Report content into its corporate website,
showcasing strategy, investment proposition highlights, and key metrics through

you r An n uq I an interactive user experience.
Report to your el -

Continue to strengthen our position as the leading
global specialist AV distribution partner of choice.

Ourmission Our three strategic

At the heart of our strategy is bringing together focus areas

specialist technology businesses across the Midwich

Group network to help them scale - maximising the S?EC‘AUSATIO,V
b I t

We are ambitious and have a clear goal to take
technology further, with organic growth driven by

Amarket leading position Aclear strategy with A proven track record and Avalues-
with room to grow. solid foundations. strong financial position. based culture.

Midwich
\§y Group

We are building a network of high-
quality, complementary businesses
that work together to achieve
sustainable organic growth.”

32%

AIM 100 SmallCap

Our investment proposition.
repurpose their Investment case from
their Annual Report to their website

A market leading position with room to grow.

,N Midwich
Group A clear strategy with solid foundations.

syJom-1o1ad ws
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https://midwichgroupplc.com/investors/investment-case/

04 POWER WITH DIGITAL

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

V¥V Company: M.P. Evans (AIM)

[ J
U se VIdeo On FTSE Industry: Consumer Staples
you r CO rporate M.P. Evans use video to unpack key and complex elements of their story, including

their investment case and key sustainability topics such as production

website to and waste.

syJom-1o1ad ws

bring your

‘W’PE(’H’LCW i 051% 1,750 | % of Wi ustainability  Palmoll e Gy How sustainability shapes the way we
produce palm oil.

story to life BOTEREYE

Why invest?

48%

Prospective future growth underpins board commitment to pay attractive returns to investors through increasing dividends.

used video on their corporate .
ero waste

Long-term sustainable approach " 3
Highly attractive earnings p

. .
website to engage viewers sy underpinned by operationl Young average palm age foundation One aspect of M.P. Evans’ environmental
delivering growth and financial p - and valuation discount to A P ke

‘excellence and strong balance for accelerating future crop growth.
returns. i o P peers. approach.
shee

Watch

RE 2N
The Group sustains strong m.

and healthy cash flows throu Lo - W)
commodity-price cycle. — - 2 - — -

How the Group sustains strong margins and healthy
cash flows through the commodity-price cycle.

A planter's tale

A short explanation of what the Group does.

Watch

‘pantasay SIYBIY ||V “Josadwi3 @ uopwioLul ||y



https://www.mpevans.co.uk/investors/why-invest

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Authentically
demonstrate
strength of
leadership
through video

36%

AIM 100 SmallCap

include a video with a member
of leadership online

04 POWER WITH DIGITAL

V¥ Company: Impax (AIM)
FTSE Industry: Financials

Impax use video content to communicate strategy, featuring a CEO introduction,
interactive timeline, and CIO insights.

Our History

x 1998 Impax Asset Management
founded by lan Simm .

The transition to a more sustainable economy

Our conviction is that the global economy is shifting
from a depletive model stainable one,
in which growth is deliver
e

IMPAX

Asset Management

syJom-1o1ad ws
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https://impaxam.com/about-us/history/

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Leverage
social media
to increase
engagement

32%
AIM 100 SmallCap
(22% in 2025) (86% of FTSE 350)

announced the release of their
Annual Report on LinkedIn

V¥ Company: SigmaRoc (AIM)
FTSE Industry: Industrials

04 POWER WITH DIGITAL

SigmaRoc utilise their social media channels to announce the production of their Annual
Report, allowing relevant stakeholders to easily access the publication.

SigmaRoc plc + Follow

2025 marked a major milestone for the Group with the completion of the integration
of the CRH Lime acquisitions, creating a connected E ean platform for minerals.

g results:

continued operational

tarted in line with expectations. M
g monitored, b

Read the full FY25 results here:
https://Inkd.in/e9gRXafT

#SigmaRoc #FY25Results #Invest #improve #Integrate #Involve #Innovate

> L gss § 2

SigmaRoc's 2025 Results: Record results and new, improved financing fa...

x

SigmaRoc plc + Follow

®

2025 was a year of integration, delivery, and discipline for SigmaRoc,
strengthening our platform, accelerating synergies, and delivering another
strong financial performance.

This year’s Annual Report highlights our progress across the Group, from
operational excellence and strategic execution to continued momentum in
sustainability, supported by a comprehensive ESG section.

As we look ahead, we remain well positioned to benefit from improving market
conditions and long-term structural trends across Europe.

The full report is also available here: https://Inkd.infe9C8uehe

#sigmaroc #invest #improve #integrate #involve #innovate #limeforlife

SIGMAROC
ANNUAL REPORT

syJom-1o1ad ws
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https://www.linkedin.com/posts/sigmaroc_sigmarocs-2025-results-record-results-and-activity-7439211450444877824-pSLS/
https://www.linkedin.com/posts/sigmaroc_sigmarocs-annual-report-2025-activity-7442107581436817408-70sy/

05

Drive engagement
with all audiences

With Al reading reports, disclosures must now serve machines
and people, while at the same time, all audiences expect richer
insights across an ever-wider set of issues. As such, we need to
offer reporting suites tailored to user needs and adopt formats
that are inclusive and accessible for everyone.
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AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Drive

engagement
with all
audiences

Key takeaways

DRIVE ENGAGEMENT WITH ALL AUDIENCES

Streamline the content in the PDF report,
condensing lengthy sections, removing
duplication and improving navigation to
ensure a clear and concise narrative.

52%

AIM 100 SmallCap
(48% in 2025)

decreased the overall page
count of their Annual Report

Make reporting as accessible as possible
for all stakeholders, including Al.
Considerations include a landscape format
for easier viewing online, grouping
compliance disclosures together to improve
storytelling and adopting accessibility
guidelines such as WCAG and PDF/UA.

12%

AlM 100 SmallCap
(58% in 2025)

use clickable or scannable signposts
to improve navigation across the
reporting suite

Supplement concise sustainability disclosures
in the Annual Report with online content or
bespoke reports that provide tailored and
engaging sustainability content to meet the
needs of broader stakeholders.

52%

AIM 100 SmallCap
(38% in 2025)

report sustainability progress
online using data or case studies

s)Jom-1o1ad wa
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05 DRIVE ENGAGEMENT WITH ALL AUDIENCES

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

syJom-1o1ad ws

Streamline T w4
reports for
concision

and clarity
As they grow,

72% we grow

Franchise Brands reduced their Annual Report by over 50 pages through disciplined and concise
writing, supported by a detailed Online Annual Report.

0
We are a digital-first reporter, _g
AIM 100 SmallCa P Franchise Brands plc is an international multi : :
rand franchisor, focused on building market- 0 m
(54% of FTSE 350) Lbead\:é bus;vessgs via adfrancbh\slg mgodeLk ) tD See Gur fu Ll- report Oﬂll ne Clle w 3
We are a digital-first repgrter. ) r Dj =
reduced their strategic report e E
[0, | Bl |
Multi-brand Business- X & >
Interna‘tlonal‘ B u I ldl ng 5:5:[1:‘;:‘9980!3 range gregjrlzo-g/lzigeiechnology :2":
franchisor. B2B Strategy ofseniens _mahbm 2
Van_based serVice Our business-building - St o g
strate has five levers of
7 oW rnest 3
Nt Countries. Franchise partners. Franchise Bvand§ witha o
focus on enhancing sales, o
—— i pinfiiclp e .
2



https://franchisebrands.co.uk/wp-content/uploads/50671_Franchise-Brands_AR25-AW_BOOK-WEB-FINAL.pdf

05 DRIVE ENGAGEMENT WITH ALL AUDIENCES

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS
° V¥ Company: Luceco (SmallCap)
Lead Wlth FTSE Industry: Industrials
im athUI Luceco optimise for accessible digital viewing with a landscape format, side-panel contents
p and clickable links to further information. They also place compliance -heavy information

syJom-1o1ad ws

q nd engqgi ng at the back of the strategic report, allowing more engaging content to lead the document.
content, end with
compliance

LUCEeCOm Our Stakeholders

6 0 o/ ; Sharcholders
(o) ;

AIM 100 SmallCap ’

(35% in 2025) (78% of FTSE 350)

include clickable links to other sections
of the report to avoid duplication

36%

AIM 100 SmallCap
group compliance-led information at ' Further information
the back of the strategic report (e.g. - www.lucecoplc.com

s.172, NFSI etc.) + Shareholder engagement
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https://www.lucecoplc.com/wp-content/uploads/2026/04/Luceco-PLC-Full-Year-2025-Report-2.pdf

05 DRIVE ENGAGEMENT WITH ALL AUDIENCES

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

V¥ Company: Kenmare Resources (SmallCap)

Ensu re FTSE Industry: Basic Materials
Su stqinqbi I ity Kenmare’s sustainability section in the Annual Report is dedicated entirely to statutory

disclosures. They take a more engaging approach online, including highlights and

syJom-1o1ad ws

° . .
Content In the case studies for each pillar.
An n u q I Re o rt ESRS 5 - GENERAL DISCLOSURES st A healthy natural environment
p e Kenmare takes an environmentally responsible approach to managing the natural

e p— resources that are part of the mining process.

SUSTAINABILITY

is concise and A il
focused

e . - | - 2025 highlights included:
© -- ' y
: = ; A §E s — Successful biodiesel trial »186,000 indigenous trees
u -— = . i o specific circumstances ‘conducted successfuly planted
: 1 < : - >90% water re-use rate Land rehabilitation trials
reg -t maintained conducted to improve agricultural productivity
— - I > . " Mozambican operations certified
AIM 100 SmallCa P ; iy 3 tothe National Occupationsl Sfety Association
— (NOSA) standard, aligned to ISO 14001
A e

(9 in 2025)

Sustainable Development Goals

average page count of sustainability BRSNSy
sections in the Annual Report (exc. - LRSS Rt i
disclosures like TCFD, SECR etc.)

Case study: Kenmare plant nurseries
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https://www.kenmareresources.com/sustainability/

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Use
sustainability
hubs to add
richness to
reporting

647%

AIM 100 SmallCap
(68% in 2025)

clearly outline their
sustainability strategy online

05 DRIVE ENGAGEMENT WITH ALL AUDIENCES

V¥ Company: Pharos Energy (SmallCap)
FTSE Industry: Energy

Pharos Energy provide a clear summary of their sustainability framework and
performance against it online, with a detailed case study library alongside.

AV
TR

Environment Society Business

ol sold and u

Responsbility case studies

Find out more about our ongoing commitment to operating a sustainable business and
working towards the goal of establishing and maintaining the highest operating standards

across Environment, Social and Governance matters,

b

Ethics

About Ethics >

syJom-1o1ad ws
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https://www.pharos.energy/responsibility/

05 DRIVE ENGAGEMENT WITH ALL AUDIENCES

AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

V¥V Company: Central Asia Metals (AIM)

[ ]
Ta I Ior FTSE Industry: Basic Materials

[ ]
repo rtl ng Central Asia Metals include a concise summary of sustainability in their Annual Report,
with a clearly signposted and comprehensive suite of other documents varying in format

SUites to for their different audiences.
m e et yo u r ABILITY REPORTS AND RATINGS
[ )
)/
audiences e
need S r. . Responsible Tomorrow

12%

AIM 100 SmallCap
(24% in 2024) (36% of FTSE 350)

syJom-1o1ad ws

FACT SHEETS

produce a bespoke
sustainability report

REPORT ARCHIVE

MSCI

ESG RATINGS
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https://www.centralasiametals.com/sustainability/sustainability-reports/

Optimise for Al

Craft content and evolve channels and formats to maximise Al
discoverability, ensuring consistency of messaging across all your
reporting and communications touch points to avoid dilution of
your corporate narrative.
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AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

Optimise
for Al

Key takeaways

OPTIMISE FOR Al

Ensure the foundations of your online estate are set up
correctly so that you are visible to Al.

Provide authoritative content, supported with facts and
figures, so Al will prioritise your data over alternative
sources.

Tell a consistent and connected story to ensure your
reporting narrative survives Al interpretation.

s)Jom-1o1ad wa
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AIM & SMALLCAP RESEARCH 2026 KEY TAKEAWAYS

In summary

Foster joined-up thinking

Clearly articulate how sustainability is a value
driver and important to long-term success.
Back this up with a credible sustainability
strategy that is aligned with the material
issues for the business and reports clearly
against targets.

Power with digital

Enhance visibility and engagement with your
reporting by repurposing key content across your
digital channels. Use Al-friendly formats, video
and social media to aid accessibility and add
authenticity to your digital reporting.

Convey a clear and
compelling equity story

Set out a differentiated investment proposition
that resonates with investors. Highlight growth
drivers and forward-focused objectives, outlining
the competitive advantages that will support
your ambitions and evidencing progress.

Drive engagement
with all audiences

Streamline your report content to focus on
decision-useful information for investors.

Build a connected reporting ecosystem to meet
the needs of your different stakeholders, including
Al, with clear signposting to aid navigation.

Demonstrate robust
oversight and accountability

Deepen trust through transparent governance
reporting that highlights Board activities,
outcomes and oversight, including around rapidly
developing issues like Al. Streamline reporting by
moving evergreen content online.

Optimise for Al

Ensure reporting is structured, authoritative and
consistent so Al can find, interpret and prioritise
your content, protecting and amplifying your
corporate narrative across all channels.
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Let’s talk

We understand the complexities of
today’s corporate communications
landscape and the additional
opportunities and challenges that
Al brings.

Our specialist team offers deep
expertise in corporate and
sustainability reporting, offering
clear insight into emerging trends
and regulatory developments.

We work closely with our clients to
create impactful, engaging reporting
and communications that cut through.

Rachel Crossley
Director of Stakeholder Communications
rachel.crossley@emperor.works

Lara Sharrock

Director of Sustainability
lara.sharrock@emperor.works

Oliver MacMahon

Senior Consultant
oliver.macmahon@emperor.works
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Thank you

If you have any questions please give us a call and we’ll help.

»
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